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MKT 730 Strategic Marketing Analytics
Marketing analytics is an important component of managerial decision-
making. A wide range of strategic and tactical decisions requires valid 
and reliable information if the firm's efforts are to be successful. The 
tools and techniques of marketing analytics allow managers to obtain 
valuable information about customers, competitors, and the market 
environment. It is imperative that managers understand research 
methods and data analysis so they can judge the appropriate use of 
market analytical information and understand its decision value. The 
objective of this course is to convey the effective application of rigorous 
marketing analytics to relevant managerial decisions. This course 
introduces today's most valuable marketing research and analytics 
methods and tools and offers a best-practice methodology for successful 
implementation. Hands-on exercises, assignments, and case studies 
provide students an opportunity to apply the marketing research and 
analytics techniques for solving key problems ranging from product 
development, segmentation, pricing, promotion, distribution, campaign 
management, brand valuation, and digital marketing strategy.

MKT 732 Consumer Behavior
The course examines the social, cultural, psychological, and economic 
influences on consumer behavior. It looks at the applications of 
behavioral science principles to the development of marketing strategies. 
Prerequisite(s): MBA 690

MKT 739 International Marketing
This course offers a managerial view of the marketing function as 
it applies to the international field, describing and exploring the 
complexities, problems, and opportunities of worldwide marketing. 
Prerequisite(s): MBA 690

MKT 771 Services Marketing
Services dominate the U.S. economy and play a critical role in setting 
businesses apart from competition across the globe and in the 
industry sectors. The course focuses on the unique challenges of 
managing services and delivering quality service to customers. The 
attraction, retention, and building of strong customer relationships 
through quality service are central to the course. The course is equally 
applicable to organizations whose core product is service (e.g., banks, 
hotels, hospitals, educational institutions, and professional service, 
etc.) and to organizations that depend on service excellence for a 
competitive advantage (e.g., high tech manufactures, automotive, 
and industrial products, etc.). The underlying theme of the course is 
that management issues in services are often different from those 
in manufacturing, and this has important implications for marketing 
strategy and implementation. This theme will be developed through a 
series of lectures, videos, class discussions, and both individual and 
group exercises.

MKT 780 Applied Research in Marketing
This customized course provides students with a unique opportunity to 
integrate their academic work with a wide range of professional studies 
including but not limited to independent studies, research projects, 
or internships. Prerequisite(s): MBA 690, and approval of supervising 
professor and program director

MKT 784 Euro Seminar-Marketing

MKT 785 Pacific Rim Sem in Mkt

MKT 790 Special Topics in Marketing
This course will explore a topic of contemporary interest related 
to Marketing. Topics will vary and may include Product Innovation 
and Design Thinking, Services Marketing, Sales Management and 
Leadership, and Travel Study. Because the topic of this course will 
change, it can be repeated for additional credit when taken as a different 
topic. Prerequisite(s): MBA 690; other prerequisite(s) may be required 
depending on the topic


